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SEMESTER V

TYBCOM

MARKETING RESEARCH

Paper Name: Field Project
No. of

Class Semester | Course Code | Course Name lecI::::es Credits | Marks
week
TYBCOM \ SIucoFp31y | Marketing 2 2 50
Research
LEARNING OBJECTIVES

1. To understand market research principles and consumer behaviour influences.

2. To apply research methods to design and conduct marketing research projects.

3. To collect and analyse data using online tools and field studies.

COURSE OUTCOMES

On successful completion of the course, a student will be able to:
1. Design and implement market research.
2. Analyse data to derive actionable marketing insights.
3. Use tools for data collection and analysis effectively.

SYLLABUS
. No. of
Module Topics Lectures
| Market Research and Consumer Behavior — Research Methodology 10
I Application of Marketing Research - Data Collection and Analysis 20
of products using online sources and field study.
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EVALUATION PATTERN
INTERNAL ASSESSMENT — 50 MARKS

< Mid Semester Class Test / Quiz (20)
« Field Project approved by Subject Teacher (30)

Students will choose products and gather insights about that product through field
visit and online data collection. They will make a presentation and submit a report.
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